	[image: image1.png]



	                                                                  United Nations Population Fund
                                                                                                 55, Lodi Estate
                                                                                        New Delhi – 110003
Website: www.india.unfpa.org



Date:  April 1, 2024
REQUEST FOR QUOTATION 
RFQ Nº UNFPA/IND/RFQ/2024/007
Dear Sir/Madam,
UNFPA hereby solicits a quotation for the following service:
“A Media and Public Relations Agency to provide 360°Comprehensive Multimedia Support, Visibility and Solutions to UNFPA India in 2024”
UNFPA India requires the provision of services for press outreach and visibility for its projects at the national and state level especially against the backdrop of the organization completing 50 years of its operations in India.
This Request for Quotation is open to all legally-constituted organizations that can provide the requested services and have the legal capacity to deliver/perform in the country, or through an authorized representative. 
I. About UNFPA
UNFPA is the United Nations sexual and reproductive health agency and has been operating in India since 1974. Our mission is to deliver a world where every pregnancy is wanted, every childbirth is safe and every young person’s potential is fulfilled ensuring rights and choices for all.
UNFPA focuses on empowering young people with critical life skills including the provision of sexual and reproductive health (SRH) information and services, ensuring universal access to high quality sexual and reproductive health and rights, and addressing gender discrimination and harmful practices such as gender biased sex selection and early, child and forced marriage. UNFPA leads in supporting the government in using demographic data to understand population dynamics, and to inform public policies and programmes, including those related to aging. To know more about UNFPA, please click here. 
Service Requirements/Terms of Reference (ToR)
Objectives and scope of the Services
· Background information
UNFPA’s 10th Country Programme Cycle in India (2022-2025) focuses on addressing gender-based violence (GBV) and harmful practices such as gender-biased sex selection (GBSS) and early, child and forced marriage (ECFM); empowering young people with the life skills and information they need to lead healthy and empowered lives; ensuring universal access to high quality sexual and reproductive health and rights; and using population data to maximize the demographic dividend. 
To establish UNFPA as the leader in its field, it is crucial to enhance UNFPA’s visibility and capture the impact of the programmes and initiatives being implemented on the ground, to help target audiences, donors and potential partners understand its work and the value it brings.
UNFPA recognizes the key role that the media and communications can play in the process of setting a public narrative- especially in terms of raising awareness, influencing attitudes, suggesting appropriate behaviors and reinforcing or breaking stereotypes.
The purpose of this assignment is to 1. Enhance brand visibility and awareness 2.Create informed public opinion on areas of UNFPA’s mandate  3.Shift perceptions and encourage positive social norms and 4. Highlight programmatic interventions and insights. 
The contract period is expected to be May 2024 to April 2025.
· Outputs / Deliverable(s)
Public Relations and Media Support; 
· Draft, finalize and place (publish) Op-eds, articles, quotes for dissemination (especially at the time of UNFPA-specific topical issues in the media discourse).
· Implement efficient media relations activities for the dissemination of UNFPA India’s flagship reports/days, studies and publications (including but not limited to: events (physical, hybrid or virtual), announcements, press releases, advisories and media kits, press conferences, interviews, guest appearances on television, radio podcasts) upon approval by the UNFPA Communications team.
· Draft press releases (in English, Hindi, Odia) around important UNFPA events at the national and state level and ensure wide dissemination in mainline and digital media.
· Develop and place (publish) human interest stories which would include travel and interactions with beneficiaries and stakeholders across UNFPA focus States-Bihar, Madhya Pradesh, Odisha and Rajasthan. 
· Prepare crisis response plan for the media and key stakeholders (in case required)
· Placement of UNFPA spokesperson/s in influential policy and industry events such as Leadership Summits, Economic and Business Forums and High-Level Dialogues.
· Placement of UNFPA spokesperson/s on television and radio.
· Media relationship building exercises including press breakfasts/lunch/dinners/press tours upon approval and in communication with the UNFPA Communications Team 
· Editorial enhancement and content recommendations on making technical messages intelligible to masses.
	S. No.
	Task / Deliverable
	Number
	Tentative Timeline

	1
	Editorial Enhancement, Content Recommendations, Message Unpacking, Insights
*Periodically, the organization will rely on the agency to delve into complex key and technical  messages and simplify them for policy makers/Govt, media youth/community, and donors across a spectrum of thematic areas.

	Minimum 5 Documents
(*Expected time spent will be 1 day of editorial work)

	May 2024 - April 2025

	2
	Op-eds/Q&A – Development, Draft and Placement (Around topical themes, 
UNFPA/UN International Days) 
(*Placed in top 10 mainline national newspapers/magazines/ online portals using UNFPA India and/or Org’s contacts without any additional budget for placement)
	4 Op-eds 
(English or Hindi)
 
	May 2024 - April 2025


	3
	Press Release around UNFPA events, releases, reports - Draft and Dissemination
	10 (in English, Hindi and Odia) with placement in a minimum of 30 publications (including 15 print, and 15 digital)

	May 2024 - April 2025


	4
	Human Interest Stories – Development, Draft and Placement (Including high impact photography)
(*Placed in top 10 mainline national newspapers/magazines/ online portals using UNFPA India and/or Org’s contacts without any additional budget for placement)
	4 ( English or Hindi)
Across UNFPA 4 Focus States which will include travel by the journalist and photographer
 
	May 2024 - April 2025

	5
	TV Appearances (National/State Level) in top 5 news channels (Government/private/digital)

	2
( English /Hindi / Odia)
	May 2024 - April 2025


	6
	Radio/Podcast Appearances/Bytes (National/State Level) in top 5 radio channels (Government/private/community)

	2
(English / Hindi / Odia)
	May 2024 - April 2025

	7
	UNFPA Representative/Senior Leadership placed in high-level events and summits at national and state level

	2
	May 2024 - April 2025

	8
	Risk mitigation and crisis communication strategy on a need and advisory basis
	Minimum 2
	May 2024 - April 2025


*All above deliverables to only be executed in consultation with UNFPA India
A) Public Relations and Media Support; 
QUALIFICATION REQUIREMENTS 
An agency must have a proven track record of developing and implementing high-quality communication pieces and products including policy communications in the development sector with multiple segment audiences by using traditional as well as digital media to reach campaign targets. UNFPA is interested in obtaining a reliable partner that is able to understand the values, brand standards and the core of the organization as well as the goals of the programme and efforts to achieve them. More specifically,  the chosen agency is required to meet the following requirements: 
Mandatory Requirements/Key Skills/Technical Expertise
· Thematic understanding and experience of working with issues related to gender, human rights, public health and Sexual and Reproductive Health and Rights (SRHR).
· Prior experience working with UN agencies preferred.
· Minimum ten years of professional experience in communications, public relations, journalism, policy communication, advocacy, behavior change communication, and digital marketing.
· Proven track record of working with multilateral agencies, national government, think tanks, CSR.
· Capability and proven experience in crafting and implementing public relations and communications strategies/plans including digital communications
· Capability and proven experience crafting high impact content in various formats (press releases, content for websites, Op-eds, human interest stories, storytelling, ability to spot a newsworthy story, etc.) targeting different audience segments 
· High proficiency in recognizing news-worthy stories and ability to take initiative and proactive attitude in finding creative ways to communicate with desired audiences 
· Ability to understand the brand, programme goals and deliver high quality outputs within the agreed timeframes 
· Vast network and relationships with media, including key editors across print, television, radio
· Prior experience of working with UN agencies and/or international organizations is desirable
· Familiarity with technical advancements and its application in everyday life; tech savvy staff preferred
Qualified staff that meets the following basic requirements: 
· Senior roles: The staff to show evidence on working in policy communications, advocacy, influencing, behavior change communication and brand communication. Proven track record of working with multilateral agencies, national government, think tanks, CSR, with at least ten years of experience on similar projects.
II. Questions 
Questions or requests for further clarifications should be submitted in writing to the contact person below:
	Name of contact person at UNFPA:
	Natasha Chopra

	Email address of contact person:
	nchopra@unfpa.org


The deadline for submission of questions is 3rd April 2024 at 14:00 Hrs. Questions will be answered in writing and shared with parties as soon as possible after this deadline.
The answers to the queries can be accessed here.
III. Content of quotations
Quotations should be submitted in a single email whenever possible, depending on file size. Quotations must contain:
a) Technical proposal, in response to the requirements outlined in the service requirements / TORs.
b) Price quotation, to be submitted strictly in accordance with the price quotation form.
Both parts of the quotation must be signed by the bidding company’s relevant authority and submitted in PDF format.
IV. Instructions for submission 
Proposals should be prepared based on the guidelines set forth in Section III above, along with a properly filled out and signed price quotation form and are to be sent by email to the contact person indicated below no later than: 22nd April 2024 at 13:00 Hrs
.
	Name of contact person at UNFPA:
	Bids India

	Email address of contact person:
	Bids.india@unfpa.org


Please note the following guidelines for electronic submissions:
· The following reference must be included in the email subject line: RFQ Nº UNFPA/IND/RFQ/2024/007– “A Media, Digital and Public Relations Agency to provide 360° Comprehensive Multimedia support and solutions to UNFPA India in 2024”. Proposals, including both technical and financial proposals, that do not contain the correct email subject line may be overlooked by the procurement officer and therefore not considered.
· The total email size may not exceed 20 MB (including email body, encoded attachments and headers). Where the technical details are in large electronic files, it is recommended that these be sent separately before the deadline. 
· Any quotation submitted will be regarded as an offer by the bidder and does not
constitute or imply the acceptance of any quotation by UNFPA. UNFPA is under no obligation to award a contract to any bidder as a result of this RFQ. 
V. Overview of Evaluation Process
The evaluation will be carried out in a two-step process by an ad-hoc evaluation panel. Technical proposals will be evaluated and scored first, prior to the evaluation and scoring of price quotations
Technical Evaluation
	Technical proposals will be evaluated based on their responsiveness to the service requirements /TORs listed in Section II and in accordance with the evaluation criteria below. Criteria
	[A] Maximum Points
	[B]
Points obtained by Bidder
	[C]
Weight (%)
	[B] x [C] = [D]
Total Points

	Technical approach, methodology and level of understanding of the objectives of the project 

	100
	
	20%
	

	Work plan/time scales given in the proposal and its adequacy to meet the project objectives 

	100
	
	10%
	

	Professional experience of the staff that will be employed to the project proving demonstrated expertise in engaging multimedia platforms for campaigns and creatives, particularly on issues relating to UNFPA’s core mandate (CVs, etc.) 

	100
	
	30%
	

	Specific experience and expertise relevant to the assignment; including past experience of running campaigns on the issues of gender, population, development issues 
	100
	
	20%
	

	Profile of the company and staff and relevance to the Project 
	100
	
	20%
	

	Grand Total All Criteria
	500
	
	100%
	


The following scoring scale will be used to ensure objective evaluation: 
	Degree to which the Terms of Reference requirements are met based on evidence included in the Bid submitted
	Points 
out of 100

	Significantly exceeds the requirements
	90 – 100

	Exceeds the requirements
	80 – 89 

	Meets the requirements
	70 – 79

	Partially meets the requirements
	1 – 69

	Does not meet the requirements or no information provided to assess compliance with the requirements
	0


Financial Evaluation 
Price quotes will be evaluated only for bidders whose technical proposals achieve a minimum score of 70 points in the technical evaluation. 
Price quotes will be evaluated based on their responsiveness to the price quote form. The maximum number of points for the price quote is 100, which will be allocated to the lowest total price provided in the RFQ. All other price quotes will receive points in inverse proportion according to the following formula:
	Financial score =
	Lowest quote ($)
	X 100 (Maximum score)

	
	Quote being scored ($)
	


Total score
The total score for each proposal will be the weighted sum of the technical score and the financial score.  The maximum total score is 100 points.
	Total score = 70% Technical score + 30% Financial score


VI. Award Criteria 
In case of a satisfactory result from the evaluation process, UNFPA intends to award a Professional Service Contract on a fixed-cost basis with duration of 12 months to the Bidder(s) that obtain the highest total score.
VII. Right to Vary Requirements at Time of Award 
UNFPA reserves the right at the time of award of contract to increase or decrease by up to 20% the volume of services specified in this RFQ without any change in unit prices or other terms and conditions.
VIII. Payment Terms
UNFPA payment terms are net 30 days upon receipt of invoice and delivery/acceptance of the milestone deliverables linked to payment as specified in the contract.
IX. Fraud and Corruption
UNFPA is committed to preventing, identifying, and addressing all acts of fraud against UNFPA, as well as against third parties involved in UNFPA activities. UNFPA’s policy regarding fraud and corruption is available here: Fraud Policy. Submission of a proposal implies that the Bidder is aware of this policy. 
Suppliers, their subsidiaries, agents, intermediaries and principals must cooperate with the UNFPA Office of Audit and Investigations Services as well as with any other oversight entity authorized by the Executive Director and with the UNFPA Ethics Advisor as and when required.  Such cooperation shall include, but not be limited to, the following: access to all employees, representatives agents and assignees of the vendor; as well as production of all documents requested, including financial records.  Failure to fully cooperate with investigations will be considered sufficient grounds to allow UNFPA to repudiate and terminate the Agreement, and to debar and remove the supplier from UNFPA's list of registered suppliers.
A confidential Anti-Fraud Hotline is available to any Bidder to report suspicious fraudulent activities at UNFPA Investigation Hotline.
X. Zero Tolerance
UNFPA has adopted a zero-tolerance policy on gifts and hospitality. Suppliers are therefore requested not to send gifts or offer hospitality to UNFPA personnel. Further details on this policy are available here: Zero Tolerance Policy. 
XI. RFQ Protest
Bidder(s) perceiving that they have been unjustly treated in connection with a solicitation, evaluation, or award of a contract may submit a complaint directly to the Chief, Procurement Services Branch at procurement@unfpa.org.
Bidder(s) perceiving that they have been unjustly or unfairly treated in connection with a solicitation, evaluation, or award of a contract may submit a complaint to the UNFPA Head of the Business Unit Ms. Andrea M. Wojnar, UNFPA Representative and Country Direct Bhutan office at adiagne@unfpa.org . Should the supplier be unsatisfied with the reply provided by the UNFPA Head of the Business Unit, the supplier may contact the Chief, Procurement Services Branch at procurement@unfpa.org.
XII. Disclaimer
Should any of the links in this RFQ document be unavailable or inaccessible for any reason, bidders can contact the Procurement Officer in charge of the procurement to request for them to share a PDF version of such document(s).
	PRICE Quotation Form

	
	
	
	
	
	

	
	Request for quotation Nº:
	

	
	Currency of quotation:
	INR
	
	
	

	
	·     Quoted rates must be exclusive of all taxes
	
	
	
	

	
	
	
	

	S. No.
	Task / Deliverable
	Number
	Per Unit cost
	Total Cost
	Description

	1
	Editorial Enhancement, Content Recommendations, Message Unpacking, Insights

	5
	
	
	

	2
	Op-eds/Q&A – Development, Draft and Placement (Around topical themes, 
UNFPA/UN International Days) 
	4
	
	
	

	3
	Press Release around UNFPA events, releases, reports - Draft and Dissemination
	10 (in English, Hindi and Odia) with placement in a minimum of 30 publications (including 15 print, and 15 digital)

	
	
	

	4
	Human Interest Stories – Development, Draft and Placement (Including high impact photography)
	4 (English or Hindi)
	
	
	

	5
	TV Appearances (National/State Level) in top 5 news channels (Government/private/digital)

	2
 (English/Hindi/ Odia)
	
	
	

	6
	Radio/Podcast Appearances/Bytes (National/State Level) in top 5 radio channels (Government/private/community)
	2 
(English/Hindi/ Odia)
	
	
	

	2.1
	UNFPA Representative/Senior Leadership placed in high-level events and summits at national and state level

	2
	
	
	

	2.2
	Risk mitigation and crisis communication strategy on a need and advisory basis
	Minimum 2
	
	
	

	
	Grand total
	-
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I hereby certify that the company mentioned above, which I am duly authorized to sign for, has reviewed RFQ UNFPA/IND/RFQ/2024/007 including all annexes, amendments to the RFQ document (if applicable) and the responses provided by UNFPA on clarification questions from the prospective service providers.  Further, the company accepts the General Conditions of Contract for UNFPA and we will abide by this quotation until it expires. 
	
	Click here to enter a date.
	

	Name and title
	Date and place


ANNEX I:
General Conditions of Contracts:
De Minimis Contracts
This Request for Quotation is subject to UNFPA’s General Conditions of Contract: De Minimis Contracts, which are available in: English, Spanish and French
Vendor’s Comments:
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